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La ciencia
de vender

Marketing digital
Nuevas tendencias

Data-drive decision
« Comercio conversacional

* Voice Marketing
J

* Marketing Automation
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DATA DRIVEN DECISION MAKING
Toma de decisiones basada en datos.
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La ciencia
de vender

Toma de decisiones basada en datos

e Medir
e Analizar

e Decidir
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Cinco etapas hacia

Cultura basada en datos
Data driven
Data
informed

Data
indifference

Data denial
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Seminario

La ciencia
de vender

Data-driven culture

* Data Denial (negacion de los datos)
e Data Indifference (indiferencia)

e Data Aware (conocimiento)

e Data Informed (informado)

e Data Driven (decisiones)
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COMERCIO CONVERSACIONAL
Aplicaciones sobre un canal ya existente.
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Hi David, I'll send you

Your order has been placed. weather forecasts every da'},r‘
If there is anything else we
Your yearly subscription will can help you with please let What location you would like
expire on January 1st, 2017. us know. weather forecasts for?

Please select an option:

Option 1

Option 2 Classic White T-Shirt
Soft white cotton t-shirt is back in
style

Option 3

View ltem

Bookmark Item
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Peter's Apparel
S pecole ke this

Peter's Apparel
Clothing Store

Welcoma to Peter's Apparel!

Typically roples within an hou (“o\ What ace you looking for today?

i | Timeless appared for the masses

Shirts Pamts

CREDOMATIC

000 Vi W

< Home

* Pk s size

1240 P00
Pater » Maty

12:48
Peter s rane

* Please share your location
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4 My Account

Send a Message... Pay Bill
My Account —=  History
Latest News Contact Info
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Checkout Care
™ 3
: 3 Classic White T-Shirt - $10.90
1\ [ SOt Wit COLISN 1-4RMT I8 BACK In sty
Tota s$2164 Checkout Done
Visa <0703
Classic Whi1e T-Shirt - $10.99 « tax Poter Chang, 1 Macket Way, Menko Park, CA, B4 v’
Poter Crarg
s2184 Yy
s 505552

petar@oemaiproradier com
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. Gift Preferences X

Gift Preferences X

Moisturizers LR

e ce

0 Refining Cleanser X @ Mosturizers R Cleansers o G

¢ Refining Cleanser
An energizing cleanser that removes Cleansers Masks =
mourites and dead skin celly for a ‘ . ) ) ; o:
move refned skin texture sl Py PV » 5 ' J p

Masks “ Lip Treatments

Lip Treatments y

Choose This Gift See Gift Options See Gift Options

Grupo

AN L

PYMEs| }:/.\e




sepoo ATET 548 PM £ EME saao0 ATAT F G245 PM it BTN 4 samis ATAT + 545 P i 7%

£ Home (2) F“.'?‘TE e Manage 4 4 Facebook

Please log in

Peter's Hals
‘ 0 people like this Usamame

LOCEl Business

Password

spocount Linking Success

Walcome to M-Bank

% Lag In &

— Type a message.. [ -T-] £ ¢ rh
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V4R S0

&«  Catalog

Cupcakes by Isa

Experimente 0§ melhores cupcakes de
Ribeiréa Preto 3

<
PYMEs P Y:Ie
il e DD ANZAL



VOICE MARKETING
Asistentes de voz.
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Ok Google, let's talk to Google 10 18

..’ Sure! Here's Google 10 18.
O

Hi, I'll be your guide to Google 10 18, | can help

I/. you explore topics or pick a session to attend.
What would you like to know?

When is the next Assistant talk?

I/. The next session about Assistant is “10 tips for
building almost better Actions” in room 4004 on

Wednesday at 4. |s there another topic you're

interested in?
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MARKETING AUTOMATION [ =
Mercado automatizado. o [—

I::l Visit landing page, ap_.

/ S
/ *
/ ™
- r
Send Welcome Email ‘ e Tag - twitter handling
'-'H_
1-"“1-.1_
F 3
ﬂ Welcome Email opened E Tweat for whitepaper _. ‘
Y
E Download whitepaper ‘
- r

n Text message ‘ E Reach out through mu... ‘
Sales team update for...
E SMS link clicked ‘

ad
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i3 Marketing Cloud @ JoumeyBuilder | Journeys EntrySources Contacts Narthern Trails Outfitters
< Abandoned Cart Version 1 ¥ Enter a description. . Stotus: Running X 1L @ New Draft Stop ¥
lourney Plan Ourstion: 3 days Show . Labels . i Totsl Population T Goal Metrics
TRY EVENT
2duys 1cay
e aw - 0 g @ @ @ @mm
Journeys
Morthern Teall Qutfitters h qu514 gl
: ) ME e
Stepped | Drafts | andoned Cart &
SCRIPTION 148y
stemer abandoned
Loyal Customer.., V2 2120017 > | gintheircart e % @ @wmﬂﬁ
| e—————— e | TRY AUDIENCE
N indoned Cart Complete e
6,477 40% 49.92% Purchase
IQUENCY: Ao
TOTALENTRIES ~ GOAL METGOAL | | wr
1day
Wiew Event Results
Post Purchase 1 3/29/17 > o m Gt
—— Complete ne
T Purchase
12,613 30% 39.46% i
TOTALENTRIES  GOAL MET GOAL 1dey
o @ O
N v
Re Engagement_ 1 5/14/17 > P Pvh
E—— 294
1,219 40% 45.86%
TOTALENTRIES  GOAL MET GOAL
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Muchas gracias

 Brian Salazar
« CTO Minerva | Brainlayer
* b@mnrva.io
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